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audiences Decision-makers from Belt & Road Countries

AUDIENCES' PROFILE The primary goal of licensing
is brand building, and the
48% Retail & Distribution goal is to establish long-term

31% Trade partnerships since they are
the most successful.
Entertainment licensing, in

24% Manufacturing
18% Marketing & PR
16% Design Services & Brand Strategies
5%  Digital Entertainment

contrast, focuses on images,
artwork, characters, and so
forth, and the primary goal is
to receive royalties. Changes
in products and licensees are
more frequent than for
corporate licensing.
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