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Size of the Pet Market-Current
US consumers spent on Petcare approx US$50 billion in 2010 

Europe has approx 70 million household own a pet

3% Growth in the pass 3 years (2008 to 2010)

Europeans spent US$33 billion (ex Russia)

Asia is the fastest growing Petcare market region with Japan 
leading

Japanese consumer spent $18billion

China now has a 6.6% households with dogs

Pet Fair Asia in Shanghai , Sept,  Record attendance , Treats 
RMB$80/pc



Pet Market Trends

 Urbanization - smaller breed
 Increase disposable income - spend on 

Luxury goods
 Organic Pet food – Free Range Chicken
 Humanization of Pets – cloth, shoe, 

Sunglasses
 Greater interest in Pet Health and Nutrition –

Spa, Acupuncture, Deer products



What is in Petcare?
 Food and Treats (50%)
 Healthcare including Grooming, Veterinary , Care center (Hotel) and 

insurance (13%)
 Cat Litter (12%)
 Supplements (10%)
 Others like Clothing, Toys, leash, 

bedding, etc (15%)



Market Dominated Players

 Manufacturer - Mars, Nestle, P & G, Kraft

 Retail - Wal-Mart, Target, Pet specialty 
Petsmart , Petco, Fressnapf and Pets at 
home



Where Members Currently Shop for Most 
Pet Products

Pet Retai l Store
62%

Grocery  Store
3% Pet Bout ique

7%

Other
7%

Online
13%

Big-box Store (Walmart )
8%

Pet Sitters  International 2011 State of Industry Survey. Figures have been rounded to the nearest whole number



Early Pet Project at Tak Li (China) 
Limited
 Tennis Bone-1st Dog Toy with 2 tennis balls 

fused onto a plastic bone
 Spongebob Aquarium Series-An aquarium 

series featured around a license character
 These two projects were a huge success! 

Provided us with an opportunity to enter into 
the pet business 



Tak Li Current Developments

 DelipateTM: World’s first dog 
treat which you can “See, 
Taste, and Smell” each 
ingredient. Manufactured with 
our state of the art 
“NutrisealTM” Technology. 

 No Fillers, No Additives, No 
Preservatives. 

 The nutritional profile of each 
treat is contributed only by the 
natural ingredients.



The Most Expensive Dog Treat

 Truffle is a very premium 
ingredient

 It gets moldy after just a few 
days of storage.

 NOW, we can make a dog 
treat with Italian Truffle that 
can last for couple of years! 



THANK YOU


