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Small can be 
beautiful 



Increase of Trade Fair Buyers 
from Emerging Markets 
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Increase 
47% 



Buyers Sourcing Trend on Small-Order Products 

The survey interviewed some 
1,400 buyers and exhibitors 
at the HKTDC trade fairs in 
April 2012. 
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• Buyers source small-order products via 
internet, trade fairs and 
existing suppliers 

Internet 

Trade Fairs 

Existing 
Suppliers 

Referrals 

Product 
Magazines 

Others 

No 
(30%) 

Sourcing small-
order products 

(70%) 

• 70% of 
interviewed buyers 
are sourcing small-
order products 



• not everybody can afford the money and place to 
buy in big quantity, Small-Order Zone is therefore an 
excellent idea!  

• with smaller order, we can offer more style varieties 
to customers 

 
Cogns N Keys (Australia) 
Graham Emmott 
Proprietor 

• we do not need to go through any middleman 

• small quantity plays safe for fast-changing items 
like i-Phone accessories 

 
Me and My Sons AB (Sweden) 
Roni Kara 
Purchasing Manager 

Buyers Sourcing Trend on Small-Order Products 

Buyers tend to place smaller 
orders to: 
 test the market 
 offer more product varieties 
 minimise inventory cost 



 

 

 

 

 

 

Suppliers Small-Order Trading Strategies 

Ming Pao (Hong Kong) 
8 May 2012 

Hong Kong Economic Times 
(Hong Kong)  
3 May 2012 

Suppliers sell in  
smaller order to: 
 diversify risk 
 expand client base 
 attain better  

profit margin 



Request for  
price listing 

(87%)  

Did not request 
for price listing 

(13%) 

Willing to list 
product price 

(47%) 
 

Not willing to list 
product price 

(53%) 

Buyers’ Request Suppliers’ Willingness 

Listing of Small-Order Price:  
Different Perspective of Buyers and Suppliers 

Suppliers have to consider listing product prices  
to attract buyers to place orders 
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Small-Order Zone @ Trade Fairs 

Date Exhibition  
No. of 

showcase 

Apr 2012 

Electronics Fair  
(Spring Edition) 

200+ 

Houseware Fair 200+ 

Gifts & Premium Fair 200+ 

Sept 2012 Watch & Clock Fair 80+ 

Oct 2012 

 

Electronics Fair  
(Autumn Edition) 

200+ 

Lighting Fair  
(Autumn Edition) 

200+ 

Results in Apr, Sept and Oct 
trade fairs: 

87,000+ buyer visits 

54,000+ enquiries 

95%buyers found the 
Zone useful for them to 
source new suppliers 



Small-Order Zone located at the high-traffic Expo Drive entrance or  
major aisle of the fairground 

Buying missions from various countries visited the Small-Order Zone 

Small-Order Zone @ Trade Fairs 



HKTDC staff will collect buyers’ enquiries and  arrange onsite meetings 

Small-Order Zone @ Trade Fairs 



Dedicated QR Code 
for each showcase 

Instant access to supplier’s 
company and product information 

Small-Order Zone @ Trade Fairs 

• Scan the dedicated QR codes to download suppliers’ information 



 Sample supplier list  
received by buyers  
on a daily basis during fair period 

 Sample buyer list  
received by suppliers 

Small-Order Zone @ Trade Fairs 
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hktdc.com  
converges quality global buyers and suppliers 

• More than 120,000 quality suppliers 

• More than 1,300,000 registered buyers 

North 

Amercia 

18% 

Europe 

25% 
Other Asia 

21% Chinese 

Mainland 

6% 

Australasia 

6% 

Latin 

America 
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The Middle 

East 

8% 

Africa 

7% 



• Average monthly page views: More than 12,000,000 

• Average monthly visitor sessions: More than 5,000,000 

• Enquiries generated from July 2011 to June 2012:  

More than 24,000,000 

hktdc.com brings you buyer enquiries  
all year round 

 

hktdc.com won the  

Best Portal Website  

for two consecutive years 

from the Web Marketing Association 

in the U.S. 

 

 



Small-Order Zone @ hktdc.com 

Website: www.hktdc.com/so 

 2,600+ suppliers 
 55,000+ products 
 108,000+ enquiries generated 
 1,400,000+ page views 



Small-Order Zone @ hktdc.com 

Buyers e-Newsletter: 
 
Promote suppliers’ 
new products to  
buyers proactively 
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Small-Order Zone eSupplement 

Featuring company 
and product name, 
MOQ, unit price and  
one product photo 

Online Version 
(www.hktdc.com/magazines) 

Appgazine 
Version 

• Dual digital channels to extend the reach  
 

• Direct link to advertiser’s profile on hktdc.com “Small-Order Zone” 



• Our practice is to place trial order for quality testing, 
usually with around 20 pieces. If the product performs 
satisfactorily, we will then place around 1,000 pieces 
for follow-up order 

• We are also a fan of the hktdc.com and have successfully 
found good suppliers there.  It is great to learn there is 
also a Small-Order Zone on the website and we will surely 
check it out 

 

Blanca Tarrida, Partner 
Mobile Power BCN s.l. (Spain, Lighting industry) 

Small-Order Zone - Buyers’ Testimonials 

Please visit http://info.hktdc.com/so/buyerstories/ for more buyers’ testimonials 



• The cost of participating in the “Small-Order Zone” 
is low, however, the effect is unimaginably ideal  

• We need to increase manpower to handle new orders  

• Received nearly 300 buyer enquiry emails daily during the 
fair period, and have over 100 orders confirmed 
thereafter 

Anthony So, Founder 

V Make Manufacturing and Printing Ltd 

Small-Order Zone - Suppliers’ Testimonials 

• Our products were professionally displayed and 
everyone was happily surprised with the exquisite 
display - it is as good as being at a mini fair 

• Small-orders can be a new business opportunity 
that will attract new customers in a fresh way 

Iris Luk, Owner  
Lavatex Apparel 



Small-Order Zone at Upcoming Trade Fairs  

Trade Fairs in 2013 
Asia 

Ranking 
World 

Ranking 
No. of Buyers in 
Previous Edition 

Toys & Games Fair 1 - 35,877 

Fashion Week for Fall/Winter 1 2 20,305 

Lighting Fair (Spring Edition) - - 15,220 

Electronics Fair (Spring Edition)  1 2 57,599 

Houseware Fair  1 3 26,769 

Gifts & Premium Fair 1 1 47,048 

Fashion Week for Spring/Summer - - 16,784 

Watch & Clock Fair  1 1 17,561 

Electronics Fair (Autumn Edition) 1 1 64,478 

Lighting Fair (Autumn Edition) - - 36,194 



Enquiries 

Hong Kong Trade Development Council 

Publications & E-Commerce Department  

 

Tel: (852) 1830 668 

Fax: (852) 2575 0303 

Email: supplier@hktdc.org 

Website: www.hktdc.com  

 


